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Objective
BusinessLawMagazine is an English-language online magazine primarily aimed
at company and tax lawyers, managing
directors, association representatives, attorneys, and judges in Germany’s leading
trade partners. In articles written with
real-world legal practice in mind, the
magazine reports on developments in
German and European legislation and
jurisdiction as well as exploring important issues related to trade, commercial,
M&A, corporate finance, labor and tax
law as well as intellectual property and
compliance. Widely known external
authors from law firms, institutions and

companies as well as practicing researchers write about the full spectrum
of German business law. In doing so,
they always take cross-sector issues into
account.
The BusinessLawMagazine is a joint
publication of FRANKFURT BUSINESS
MEDIA GmbH – Der F.A.Z.-Fachverlag,
a member of the F.A.Z. Publishing Group,
and German Law Publishers GmbH.
It is a member of the Deutscher AnwaltSpiegel product family. The aim and
mission are to inform our readers about
current legal issues that play an impor-

tant role in their daily legal activities.
To achieve these goals, we work closely
with a number of strategic partners –
all highly regarded national and international institutions and auditing firms.
They, too, will share their comprehensive
legal knowledge with you. Additional
support is provided by our expert panel
comprising highly regarded corporate
lawyers and our cooperation partners –
leading German chambers of commerce
abroad that distribute BusinessLaw
Magazine in their networks.
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Product liability and the German Road Traffic Act – Competition law and cartel law – Labor law and
data protection – Foreign markets: opportunities and challenges – EU trademark law – AmCham Germany’s
Corporate and Business Law Committee reports – Data protection law – Arbitration and corporate law
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No revolution, but change will come
Brexit: a forecast of the impact on German investors and trading partners
By John Hammond
Introduction
Some of the opinion polls in the UK are
now showing a majority of Britons want
to leave the EU to sail off into an uncertain but independent future. If you wake
up on June 24, 2016, to the news the
Leave campaign has won, what impact
will it have on your business in and with
the UK and when? While there is a framework for an exit process and a timetable,
the UK’s future relationship with the EU
is matter for speculation.
Legal background
Many of you may already be familiar with
Article 50 of the Treaty on the European
Union, which says any member state may
withdraw from the Union in accordance
with its own constitutional requirements.
The European Council must be notified
of a decision to withdraw following
which the withdrawal agreement is to
be negotiated with the exiting member
state, taking into account the framework
for its future relationship with the EU.
The treaty negotiations would be a mat-

ter for the Council, excluding the UK’s
representative, and the final treaty would
need the prior consent of the European
Parliament.
The UK would formally exit the EU only
when the treaty came into force or the
two-year period for negotiations expires.
A time extension requires the unanimous
consent of the Council. Two years looks
very short when you recall that Greenland (population 56,000) took longer
to negotiate an exit agreement when
the only issue was fishing! Against this
background, bold claims the UK will get
a quick, advantageous exit deal look optimistic at best. It’s more likely the divorce
would be difficult and bitter.
The good news is: nothing will change
immediately – but …
Following a vote to leave, the good news
from a legal point of view is that nothing would change on June 24, 2016. The
UK would remain a member of the EU.
And EU law is deeply embedded in the
UK’s legal system, with EU directives
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incorporated into national law and EU
regulations having direct effect. Although
there is little political clarity on the way
forward, it seems likely the UK would
continue applying existing EU law, which
has direct effect . Continuity would be
the likely default position despite the
bonfires of EU regulation promised by
certain politicians. Over time, changes
would be made to a wide range of laws
and regulations to maintain the status
quo, to replace references to EU rules and
EU institutions, and to repatriate political
sovereignty, but this would be a process,
not an event.
… here are the hurdles …
Following a vote to leave, the UK government would need to choose a model for
its future relationship with the remaining
members of the EU. Although there are a
number of examples available, including
rejoining the European Free Trade Area
(Norway), agreeing on a single customs
area (Turkey), or a hybrid arrangement
(Switzerland), it’s most likely the UK will
–>
want to negotiate its own special

EU rules currently play an important role in
almost all areas of UK law.
© Evgeny Gromov//iStock/Thinkstock/Getty Images

A hot issue to be watched closely
The rehabilitation of the Iranian economy has begun: new opportunities for German
and American companies
By Dr. Hanns Christoph Siebold and Dr. Mark C. Hilgard

Publishers
The FRANKFURT BUSINESS MEDIA –
Der F.A.Z.-Fachverlag, a member of the
F.A.Z. Publishing Group, provides trade
publications, networking projects,
analyses and events.
The trade publishing company German
Law Publishers, produces high-quality
reference books with practical relevance
for the most important aspects of
German commercial, tax and labor law.

Background

Setting up business in Iran

On July 14, 2015, the P5+1 (China, France,
Germany, Russia, the United Kingdom,
and the United States), the European
Union and Iran reached a Joint Comprehensive Plan of Action (JCPOA) to ensure
that Iran’s nuclear program will be solely
used for peaceful purposes. The JCPOA
took effect on October 18, 2015, at which
point participants in the agreement began taking the steps necessary to implement their JCPOA commitments.

The sanctions had affected the export
and import of goods and associated
services in the finance, banking, insurance, energy, petrochemical, shipping,
shipbuilding and automotive sectors as
well as the trade in gold and other precious metals. In addition to the lifting of
these nuclear-related secondary sanctions, the United States removed more
than 400 individuals and entities from
the List of Specially Designated Nationals and Blocked Persons (SDN List) issued
by the US-Department of the Treasury’s
Office of Foreign Assets Control (OFAC) as
well as from the Foreign Sanctions Evaders List (FSE List) and the Non-SDN Iran
Sanctions Act List (NS-ISA List). Starting
on Implementation Day, non-US persons
have no longer been subject to sanctions
for conducting transactions with any of
the removed entities.

On January 16, 2016, the International
Atomic Energy Agency (IAEA) verified that
Iran had implemented the key nuclearrelated measures described in the JCPOA,
and the US Secretary of State confirmed
the IAEA’s verification. As a result of Iran
verifiably meeting its nuclear commitments, the United States lifted its
nuclear-related secondary sanctions on
Iran as described in the JCPOA. This step
signified Implementation Day of the
JCPOA and thus the start to the rehabilitation of the Iranian economy.
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Companies wanting to set up business in
Iran do, however, need to be aware that
–>
the lifting of sanctions only affects

German companies are happy about the end to economic and financial sanctions against
Iran, an important trading partner in the past.
© Leonid Andronov/iStock/Thinkstock/Getty Images
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Your selected target groups

Target readership
Since the publication of its first issue in
June 2014, BusinessLawMagazine has
attracted roughly 1,500 subscribers who
registered to receive regular copies (as of
September 2017). In addition, the magazine is distributed within the networks
of the Association of Chamber of Commerce Executives as well as of participating chambers of commerce in the United

BusinessLawMagazine

States, Canada, Brazil, Greater China,
Japan, India, the United Arab Emirates,
Saudi Arabia, South Africa, France, the
Netherlands and Poland. The online
magazine is also available on the
www.businesslaw-magazine.com,
where you can access it directly without having to register.

à Corporate attorneys
à M
 anaging directors, executive boards,
owners
à Lawyers at law firms

Your positioning opportunity
à A
 dvertisements in the online magazine
(4 issues per year)

Strategic Partners

à Cooperation at events/roundtables
à S
 trategic partnership (ongoing presence
in all magazine issues and on the website
www.businesslaw-magazine.com)
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Publication schedule 2018
Issue

Publication date

Advertising deadline

Materials deadline

02/2018

Jun. 07, 2018

May 30, 2018

Jun. 04, 2018

04/2018

Nov. 22, 2018

Nov. 15, 2018

Nov. 19, 2018

01/2018

03/2018

Mar. 01, 2018

Sept. 06, 2018

Feb. 22, 2018

Feb. 26, 2018

Aug. 30, 2018

Sept. 03, 2018

Advertising prices
Format (W x H in mm)

1/1 page 4c horizontal 297 x 210
1/2 page 4c vertical 148,5 x 210

Price 4c/bw in Euro*

* All prices plus German value added tax (currently 19%)

2.000,00

à	
Parties interested in a strategic partnership
should contact Prof. Dr. Thomas Wegerich,
German Law Publishers
Tel.: +49 69 95 64 95 59
	thomas.wegerich@germanlawpublishers.com
à	
Printing data send to
advertising@frankfurt-bm.com

1.000,00

1/4 page 4c vertical 74 x 210 	  650,00

1/1 page horizontal

à Project coordination, advertising and events:
	
Karin Gangl,
FRANKFURT BUSINESS MEDIA GmbH
Tel.: +49 69 75 91-22 17
karin.gangl@frankfurt-bm.com

1/2 page vertical

1/4 page vertical

à If the PDF is created with Adobe
InDesign, please check the PDF in
Acrobat to see if the PDF includes
Identity H fonts and, if applicable,
convert these fonts into paths.

à
CMYK image data,
300 dpi, scale 100%

Technical requirements
à Print-ready Adobe Acrobat PDF
(Version 1.4), use Euroscale to
distill special colors, include fonts
or convert into paths.
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